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This is to certify that 105 students of B.Com Semester VI (Hons), 2022

have successfully completed Project Work as a part of their B.Com
Semester VI (Hons) Curriculum (Paper: CC6.1CH) as per the detailed list
attached.
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2. Dr. Rimjhim Patra 2. Prof. Manoj Kumar Singh
Joypur Panchanan Roy College

Principal

Dr. Deb Kumar Mukheéfjee
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STUDENT NUMBER TITLE OF THE PROJECT SUPERVISOR
A STUGY OF PERCTPTION TOWARDS ADVERTISEMENT & CEIED NSORSENTRT X TOUTTT
ANKITA KUNDU  |191444.11-0001 |SURVEY ON YOUNG FEMALE RESIDENTS OF JALALSI AREA OF HOWRAY T BISWAS
o PARTMAT
KEYA MANNA 191444-11-0002 |AN INTROSPECTIVE STUDY OF BANK FRAUDS AND PREVENTIVE Mg ASURES OF AXIS BANK  |SENAPATI
D — RIMITITM
KRISHNA GHARA {191444-11-0003 |RATIO ANALYSIS OF TOP THREE TEXTILE COMPANIES OF INDIA PATRA
MADHNURERTTA RIMITITM
HAZRA 191444-11-0004 |RATIO ANALYSIS OF TOP THREE AUTOMOBILE COMPANIES OF INDJA PATRA
A CASE STODY OF CAUSES & TMPATT OF JOB STRESS AMONG THE TACTORY WORRERS OT—TRIN TR
MALLIKA SANT  |191444-11-0005 |AMTA & SURROUNDINGS PATRA
ACASESTUDY OF CAUSES & IMPACT OF JOB STRESS AMONG THE PRIVATEECTOR RTMTHTM
PINKI KUNDU 191444-11-0007 |EMPLOYEES OF AMTA & SURROUNDINGS PATRA
AWARENESS AND BEHAVIOUR OF GENERAT PUBLIC TOWARDS SHART MARKET: ASURVEY |CHANDREYEE
POULOMI GAYEN |191444-11-0009 |ON SELECTED EMPLOYEES OF ALLIANCE BROADBAND SENGUPTA
PRATHOMA A CASESTUDY OF CAUSES & IMPACT OT JOB STRESS AMONG THE SCHOOT TEACTERS OT RIMJATM
MALIK 191444-11-0010 JAMTA & SURROUNDINGS PATRA
PRIYA EFFECTIVENESS OF TRAINING & DEVELOPMENT PRACTICES: A SURVEY ONBANGASTEX CHANDREYEE
KARMOKAR 191444-11-0011 |KENDRA LIBRARY STAFF OF JAGATBALLAVPUR BLOCK OF HOWRAH SENGUPTA
ASSESSMENT OF CORPORATE SOCIAL RESPONSIBILITY ACTIVITIES: A CASESTULY OF CHANDREYEE
SELIMA KHATUN |191444-1 1-0012 JINDIAN OIL CORPORATION LTD SENGUPTA
AWARENESS AND BEMAVIOUR OF GENERAL PUBLIC TOWARDS SITARE MARKRET: A SURVEY  [CTTANDREYEE
SNEHA KHATUN = 1191444-11-0013 |ON SELF EMPLOYED RESIDENTS OF AMTA AND SURROUNDINGS SENGUPTA
A STUDY OF PERCEPTION TOWARDS ADVERTISEMENT & CELEBRITY ENDORIEMENT: A TOYPRARAS
SOUMITA SANTRA |191444-11-0014 [SURVEY ON FEMALE COLLEGE STUDENTS OF AMTA & SURROUNDINGS BISWAS
ASSESSMERNT OF CORPORATE SOCTAL RESPONSIBILITY ACTIVITES - A CASE STUDY OF CHANDREVEE
SRABANI DENRE |191444-11-0015 |RELIANCE INDUSTRIES LTD. SENGUPTA
SUROSREE EFFECTIVENESS OF TRAINING AND DEVELOPMENT PRACTICES: A SURVEY ON SCHOOL CHANDREYEE
SAMANTA 191444-11-0016 |TEACHERS OF GARBALIA VILLAGE, HOWRAH SENGUPTA
AWARENESS AND BEHAVIOR OF GENERAL PUBLIC TOWARDS SHARE MARKET: A SURVEY  [CHANDREYEE
TIYA DAS 191444-11-0017 |ON MALE STUDENTS OF AMTA & SURROUNDINGS SENGUPTA
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STUDENT NUMBER TITLE OF THE PROJECT SUPERVISOR
CONSUMER AWARENLSS & PERCEPTION TOWARDS ONLINE SHOPPING: ASTRVEY ON PARIMAL
ABHUIT ROY 191444-21-0001 |SENIOR CITIZENS OF AMTA & SURROUNDINGS SENAPATI
CONSUMER AWARENESS & PERCEPTION TOWARDS ONCINE FOOD DRIy A SURV TS ON [PARTRTAT
ABHIRAJ KANRAR [191444-21-0002 |MALE RESIDENTS OF AMTA & SURROUNDINGS SENAPATI
TOYPRARAS
AMIT MANNA 191444-21-0003 |A DETAILED STUDY OF GREEN BANKING REFORMS OF PUNJAB NATIONAL BANK BISWAS
EXPECTATIONS & IMPACT OF MERGER & ACQUISITION POLICIES ON BANK CUSTOMERS: A |CHANDREYEE
AMIYO MOHISH 191444-21-0004 JCASE STUDY OF INDIAN BANK CUSTOMERS OF PANPUR VILLAGE OF HOWRAH ’ SENGUPTA
ANIRUDITA A STUDY OF PERCEPTION TOWARDS ADVERTISEMENT & CELEBRITY ENDORSEMENT: & TOYPRAKASH
MANNA 191444-21-0005 |SURVEY ON YOUNG MALE RESIDENTS OF CHINGRAJOLE VILLAGE OF HOWRAH BISWAS
RIMIOTN
ANJAN PAUL 191444-21-0006 |A COMPARATIVE STUDY OF NON PERFORMING ASSETS OF SBI & YES BANK PATRA
RIMIATM
ARGHA SANTRA  |191444-21-0007 |FINANCIAL STATEMENT ANALYSIS OF TOP THREE AUTO COMPONENT COMPANIES OF INDIA |PATRA
A STUDY ON AWARENESS AND PERCEPTION TOWARDS CORPORATE SOCIAL
RESPONSIBILITY INITTIATIVES: A SURVEY ON FEMALE STUDENTS OF GOBINDAPUR & CHANDREYEE
ARIJIT BAG 191444-21-0008 |SURROUNDINGS SENGUPTA
RIMITITM
ARPAN MARICK  |191444-21-0009 |A COMPARATIVE STUDY OF NON PERFORMING ASSETS OF PNB & AXIS BANK PATRA
PARIMAL

CONSUMER AWARENESS & PERCEPTION TOWARDS ONLINE SHOPPING - A SURVEY ON'MALE

ARPAN PATRA 191444-21-0010 |RESIDENTS OF AMTA & SURROUNDINGS ;f\l;:\; 1’;}“
M
ARPON KOLEY 191444-21-0011 |FINANCIAL STATEMENT ANALYSIS OF TOP THREE PAINT COMPANIES OF INDIA PATRA
EXPECTATIONS & IMPACT OF MERGER & ACQUISITION POLICIES ONAB\/}ITE fgég?ﬁiﬁé :“ (S“E Y?SSI?TF; £k
ARUNIT RIT 191444-21-0012 |CASE STUDY OF PUNJAB NATIONAL BANK CUSTOMERS OF NOWPAI‘Q B
ASSTSSMENT OF CORPORATE SOCTAT RESPONSTSILITY ACTIVITIES:A T A
AVIIIT SAMANTA ]191444-21-0013 |STEEL CO. LTD. T T T TVOTITM
SOTTWARE X TARDWARE  [RTV0
TN ANCTAT STATEMENT ANATY SIS OF TOP THREE COMPUTER BATRA

AVISHEK KHAN

191444-21-0014

COMPANIES OF INDIA
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STUDEgT NUMBER TITLE OF THE PROJECT SUPERVISOR
SCTATSTCURTTY MEASURES: A DETAILED STUDY OF ADIP SCHEME OF GGVERNMENT OF CITANDREYEE
AYANMANNA  |191444-21-0015 |INDIA SENGUPTA
BISHNUDEB PARIMAL
KUNDU 191444-21-0016 |AN INTROSPECTIVE STUDY OF BANK FRAUDS AND PREVENTIVE MEASURES OF ICICI BANK ~ [SENAPATI
RIMJTTITM
CHANDAN KOLEY [191444-21-0017 |[RATIO ANALYSIS OF TOP THREE REAL ESTATE COMPANIES OF INDIA PATRA
DEBANSITO AW ARENESS AND BETAVIOUR OF GENERAL PUBLIC TOWARDS STARE MARRE T A SURVEY  [CTTANDREYTT
CHAKRABORTY  |191444-21-0019 |ON SENIOR CITIZENS OF AMTA AND SURROUNDINGS SENGUPTA
TTTECTIVERESS OF TRANING AND DEVELOPMENT PRACTICES : A SURVEY OGN NURSING CHANDREYLE
DEBASHIS DAS  |191444-21-0020 |STAFF OF DINHATA MAHAKUMA HOSPITAL SENGUPTA

DEBASIS PANJA

191444-21-0021

PARTMAL

191444-21-0031

'WORKING CAPITAL MANAGEMENT OF TOP THREE COMPANIES OF TYRE INDUSTRY OF INDIA |[SENAPATI
TOYPRAKASH
DIBYENDU KOLEY [191444-21-0022 |A DETAILED STUDY OF GREEN BANKING REFORMS OF STATE BANK OF INDIA BISWAS
WORKING CAPITAL MANAGEMENT OF TOP THREE COMPANIES OF AUTOMOBILE INDUSTRY  |[PARIMAL
DINESH BERA 191444-21-0023 |OF INDIA SENAPATI
DUDARUMAR WORKING CAPITALMANAGEMENT OF TOP THREE COMPANIES OF REAL ESTATE INDUSTRY . [PARIMAL
BHOWMICK 191444-21-0024 |OF INDIA SENAPATI
SOCTAL SECURITY MEASURES: ADETAILED STUDY OF DRINKING WATER AND SANTTATION . [CHANDREYEE
FARDIN KHAN 191444-21-0025 [SCHEME OF GOVERNMENT OF INDIA SENGUPTA
TAGOTIYOTI SOCIAL SECURITY MEASURES: A DETAILED STUDY OF ATAL PENSION YOJANA SCHEME OF  |[CHANDREYEE
GHOSH 191444-21-0026 |GOVERNMENT OF INDIA SENGUPTA
MAMTAZOL SOCIAL SECURITY MEASURES: ADETAILED STUDY OF YOUTH AFFAIRS & SPORTS SCHEME — |[CTANDREYLE
MULLICK 191444-21-0027 |OF GOVERNMENT OF INDIA SENGUPTA
ASSESSMENT OF CORPORATE SOCIAL RESPONSIBILITY ACTIVITIES/PRACTICES: A CASE CHANDRT
MANIK DAS 191444-21-0028 [STUDY OF TATA CONSULTANCY SERVICES LTD SENGUPTA
RIVITIT
MILAN HAZRA 191444-21-0030 |A COMPARATIVE STUDY OF NON PERFORMING ASSETS OF IDBI BANK AND INDIAN BANK PATRA
AWARENESS & BEMAVIOUR OF GENERATL PUBLIC TOWARDS SHARE MARKET: A SURVEY ONICTTANDRE
MOLAY JANA

EMPLOYED PERSONNEL OF AMTA & SURROUNDINGS

SENGUPTA
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e s Zg;slij&l;iifikwﬁss T TERCEPTION TOWARDS ONLINE FOOD DELIVERY - A SURVEY ON MRIMAL
MONOTOSH BAG |191444-21-0032 |FEMALE RESIDENTS OF AMTA & SURROUNDINGS SENAPATI
ROTT Or MARKETING STRATEGY IN BU SINESS: A CASE STUDY OF LEABING DTODORANT JOYPRAKASH
PALASH MAJT 191444-21-0033 |BRANDS IN INDIA BISWAS
WORKING CAPITAL MANAGEMENT OF TOP THREE COMPANIES OF TEXTILE INDUSTRY OF PARIMAL
PALLAB HAZRA 191444-21-0034 |INDIA SENAPATI
A STUDY ON AWARENESS AND PERCEPTION TOWARDS CORPORATE SOCIAL CHANDREYEE
PARTHA DAS. 191444-21-0035 |RESPONSIBILITY INITIATIVES: A SURVEY ON FARMERS OF MUNSHIRHAT & SURROUNDINGS SENGUPTA
A STUDY ON AWARENESS AND PERCEPTION TOWARDS CORPORATE SOCIAL CHANDREYEE
PARTHA MANNA |191444-21-0036 |RESPONSIBILITY INITIATIVES : A SURVEY ON MALE STUDENTS OF MAJU & SURROUNDINGS  |SENGUPTA
RIMJHIM
PARTHA PATRA  |191444-21-0037 |RATIO ANALYSIS OF TOP THREE PHARMACEUTICAL COMPANY OF INDIA PATRA
PRADIPTA KUMAR JOYPRAKASH
CHONGDAR 191444-21-0038 |A DETAILED STUDY OF GREEN BANKING REFORMS OF AXIS BANK BISWAS
ROLE OF MARKETING STRATEGY IN BUSINESS: A CASE STUDY OF LEADING SOFT DRINK TOYPRARASH
PRITAM BISWAS  |191444-21-0040 |BRANDS OF INDIA BISWAS
AWARENESS & BEHAVIOUR OF GENERAL PUBLIC TOWARDS SHARE MARKET: A SURVEY ON JCHANDREYEE
PRITAM GHOSH 191444-21-0041 |FEMALE TEACHERS OF AMTA & SURROUNDINGS SENGUPTA
RIMJHTM
PRITAM GUCHAIT |191444-21-0042 |RATIO ANALYSIS OF TOP THREE TELECOMMUNICATION COMPANIES OF INDTA PATRA
ASTUDY ON CUSTOMER SATISFACTION TOWARDS LUXURY BRANDS: A SURVEY ON TOYPRAKASH
PRITAM KHAN 191444-21-0043 |RESIDENTS OF MAJU VILLAGE OF HOWRAH BISWAS
RIMTATM
PRITAM SHOW 191444-21-0044 |RATIO ANALYSIS OF TOP THREE PAINTS COMPANIES OF INDIA PATRA
PRITIRANJAN A STUDY ON CUSTOMER SATRIACTION TOWARDS SMARTPHONE : A SURVEY ON RESIDENTS JOYPRAKASH
CHAKROBORTY  |191444-21-0045 |OF MAJU VILLAGE OF HOWRAH BISWAS
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NAME OF THE  |[CUROLL i
STUDENT NUMBER TITLE OF THE PROJECT SUPERVISOR
A STUDY ON AWARENLESS AND PERCEPTION TOWARDS CORPORATE SOCIAT
RESPONSIBILITY INITIATIVES: A SURVEY ON SELF-EMPLOYED RESIDENTS OF MAJU & CHANDREYEE
PROLAY MAJT 191444-21-0047 |MUNSHIRHAT SENGUPTA
TOYPRARASH
RAHUL NAYAK  |191444-21-0048 |A DETAILED STUDY OF GREEN BANKING REFORMS OF CANARA BANK BISWAS
PARTMAL
RAJDEEP PAUL 191444-21-0049 |BANK FRAUD AND PREVENTIVE MEASURES SENAPATI
WORKING CAPITAL MANAGEMENT OF TOP THREE COMPANIES OF COMPUTER HARDWARE  [PARIMAL
RAJESH BARUI  |191444-21-0050 |AND SOFTWARE INDUSTRY OF INDIA SENAPATI
RATRUMAR RIVIJTITM
KOLEY 191444-21-0051 |FINANCIAL STATEMENT ANALYSIS OF TOP THREE TEXTILE COMPANIES OF INDIA PATRA
A COMPARATIVE STUDY OF NON PERFORMING ASSETS OF BANK OF BARODA AND HDFC RIMJATM
RAKESH GACHHUI|191444-21-0052 |BANK PATRA
PARIMAL
RANJIT KHANRA  |191444-21-0054 AN INTROSPECTIVE STUDY OF BANK FRAUDS AND PREVENTIVE MEASURES OF ? SENAPATI
ASTUDY ON CUSTOMER SATISFACTION TOWARDS PERSONAL GROOMING PRODUCTS: A TOY PRAKASH
RINTU PATHAK 191444-21-0055 [|SURVEY ON RESIDENTS OF MAJU VILLAGE OF HOWRAH BISWAS
ASTUDY ON AWARENESS AND PERCEPTION TOWARDS CORPORATE SOCIAL
RESPONSIBILITY INITIATIVES: A SURVEY ON EMPLOYED FEMALE PERSONNEL OF AMTA, CHANDREYEE
RITTICK BAG 191444-21-0057 |MAJU & SURROUNDINGS. SENGUPTA
EXPECTATIONS & IMPACT OF MERGER & ACQUISTTION POLICIES ON BANK CUSTOMERSA™ |CHANDREYEE
RITUMALYA MAJI |191444-21-0058 |CASE STUDY OF PNB CUSTOMERS OF TAJPUR VILLAGE OF HOWRAH SENGUPTA
WORKING CAPITAL MANAGEMENT OF TOP THRET, COMPANIES OF PAINT INDUSTRY OF PARTMATL
SAIKAT MONDAL |191444-21-0059 |INDIA SENAPATI
SAMARPAN PARTMAL
MONDAL 191444.210060 |WORKING CAPITAL MANAGEMENT TOP THREE COMPANIES OF CEMENT INDUSTRY OF INDIA |SENAPATI
TOYPRARASH
CI BANK BISWAS
il 191444-21-0061 2 gf;gg‘g? STUDY OF GREEN BANKING REFORMS 07 ICI(,l:LEBRH T TNDORSEMENT: A TOYPRARASH
"PERCEPTTON TOWARDS ADVERTISEMENT &
SANTANU KARAK |191444-21-0063 [SURVEY ON SCHOOL STUDENTS OF KHANAKUL BLOCK OF HOOGHLY BISWAS
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NAMEOFTHE |CUROLL THE
STUDENT NUMBER TITLE OF THE PROJECT SUPERVISOR
SANTANU A STUDY OF PERCEPTION TOWARDS ADVERTISEMENT & CELEBRITY ENDORSEMENT: A JOYPRAKASH
MONDAL 191444-21-0064 [SURVEY ON SENIOR CITIZENS OF AMTA & SURROUNDINGS BISWAS

ASSESSMENT OF CORPORATE SOCIAL RESPONSIBILITY ACTIVITIES PRACTICTS - A CASE CHANDREYLE
SANTANU SADHU |191444-21-0065 |STUDY OF ITC LTD SENGUPTA
SANTANU EXPECTATIONS AND IMPACT OF MERGER AND ACQUISITION POLICIES ON BANK CHANDREYEE
SAMANTA 191444-21-0066 |CUSTOMERS: A CASE STUDY OF PNB CUSTOMERS OF RANAPARA VILLAGE OF HOWRAH SENGUPTA
RIMJHIM
SAURAV SANTRA 191444-21-0067 |FINANCIAL STATEMENT ANALYSIS OF TOP THREE PHARMACEUTICAL COMPANIES OF INDIA |PATRA
SOCIAL SECURITY MEASURES: A DETAILED STUDY OF NP3 SCHEME OF GOVERNMENT OF CHANDREYEE
SAYAN DALUI 191444-21-0068 |INDIA SENGUPTA
(WORKING CAPITAL MANAGEMENT OF TOP THREE COMPANIES OF PHARMACEUTICATL PARIMAL
SAYAN MONDAL |191444-21-0069 |INDUSTRY OF INDIA SENAPATI
EMPLOYEE SATISFACTION TOWARDS TRAINING & DEVELOPMENT PRACTICES: A SURVEY ON|CHANDREYEE
SAYAN PAUL 191444-21-0070 |ACCOUNTING JOB EMPLOYEES OF ANDUL & MUNSHIRHAT AREA OF HOWRAH SENGUPTA
SHUBHAM EFFECTIVENESS OF TRAINING & DEVELOPMENT PRACTICES: A SURVEY ON LOCAT CTANDRESTT
CHAKRABORTY  |191444-21-0071 |CONFECTIONERS OF MAJU & SURROUNDINGS SENGUPTA
A STUDY ON CUSTOMER SATISFACTION TOWARDS SOFT DRINKS : A SURVEY ON RESIDENTS [TOYPRARAS
SHUBHAM DAS 191444-21-0072 |OF MAJU VILLAGE OF HOWRAH BISWAS
WORKING CAPITAL MANAGEMENT OF TOP THREE COMPANIES OF TELECOMMUNICATION — [PARTMAL
SHYAMNATH DAS |191444-21-0073 |INDUSTRY OF INDIA SENAPATI
SK RKAMRUL SOCTAL SECURITY MEASURES: A DETAILED STUDY OF RANYASHREE SCHEME OF gg?gg;iy T
HOQUE 191444-21-0074 |GOVERNMENT OF WEST BENGAL -
SR MAHAMMAD AWARENESS & BEHAVIOUR OF GENERAT PUBLIC TOWARDS SHARE MARKET: A SURVEY ON™ [CHANDREYEE
RAKIB 191444-21-0075 |FEMALE STUDENTS OF AMTA & SURROUNDINGS SENGUPTA
SOMNATH SOCTAL SECURITY MEASURES: A DETAILED STUDY OF SCHOLARSHIP SCHEME FOR TITANDRESTE
MONDAL 191444-21-0076  [IMINORITY COMMUNITIES OF GOVERNMENT OF INDIA ?g?g::;zs
Sl . HDFC BANK islswz\s 4
SADHUKHAN 191444-21-0077 |A DETAILED STUDY OF GREEN BANKING REFORMS OF HD
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STUDENT NUMBER TITLE OF THE PROJECT
EFFECTIVENESS OF TRAINING AND DEVELOPMENT PRACTICES - A SURVEY G SNACKS CHANDREYEE
SOUGATA MARIK ]191444-21-0079 |FACTORY WORKERS OF PANTIHAL VILLAGE HOWRAH SENGUPTA
AWARENESS & BEHAVIOUR OF GENERAL PUBLIC TOWARDS OF SHARE MARRTT- A SURVEY  |CHANDREYEL
SOUMEN KANRAR |191444-2 1-0080 |ON MALE COLLEGE TEACHERS OF AMTA & SURROUNDINGS SENGUPTA
RIMJHIM
SOUMEN KHETO  |191444-21-0081 |RATIO ANALYSIS OF TOP THREE FMCG COMPANIES OF INDIA PATRA
ANTINTROSPECIIVE STUDY OF BANK FRAUDS AND PREVENTIVE MEASURES GF PUNTAD PARIMAL
SOUMYA ADAK  1191444-21-0082 |NATIONAL BANK SENAPATI
ASTUDY OF PERCEPTION TOWARDS ADVERTISEMENT & CELEBRITY ENDORSENMENT: & TOYPRAKASH
SOURAV SANTRA [191444-21-0083 [SURVEY ON MALE COLLEGE STUDENTS OF AMTA & SURROUNDINGS BISWAS
RTMIATRT
SOUVICK BASU  1191444-21-0084 |RATIO ANALYSIS OF TOP THREE CEMENT COMPANIES OF INDIA PATRA
RIMJHIM
SOUVIK DEYASHI [191444-21-0085 [FINANCIAL STATEMENT ANALYSIS OF TOP THREE CEMENT COMPANIES OF INDIA PATRA
CONSUMER AWARENESS & PERCEPTION TOWARDS ONLINE FOOD DELIVERY SERVICT. A PARIMAL
SOUVIK DHARA  1191444-21-0086 [SURVEY ON STUDENTS OF AMTA & SURROUNDINGS SENAPATI
SOYEB AKTAR SOCIAL SECURITY MEASURES: A DETAILED STUDY OF SCHOTARSHIPS TOR STOBENTS WIT [CHARNGITSTT
MALLICK 191444-21-0087 |DISABLITIES SCHEME OF GOVERNMENT OF INDIA SENGUPTA
SREFMVAN RTVIATRT
CHONGDAR 191444-21-0088 |[FINANCIAL STATEMENT ANALYSIS OF TOP THREE AUTOMOBILE COMPANIES OF INDIA PATRA
FINANCIAL STATEMENT ANATYSIS OF TOP THREE TELE COMMUNICATION COMPANTES OF RN TIT™
SRIBAS SINGH 191444-21-0089 |INDIA PATRA
CONSUMER AWARENESS & PERCEPTION TOWARDS ONLINE STTOPPING : A SURVEY ON PARIMAL
SUBARNA PATRA |191444-21-0090 |FEMALE RESIDENTS OF AMTA & SURROUNDINGS SENAPATI
ROLE OF MARKETING STRATEGY IN BUSINTSS A CASE STUDY OF LEADING SMARTWATCT—115Y PRARA
SUBHADIP KARAK |191444-21-0091 |BRANDS OF INDIA BISWAS
EXPECTATIONS ZTMPATT OF MERGER & ACQUISTTION POLICTES ON BANK CUSTOMERS™ A CTTANTRT
SUDIP TAKI 191444-21-0092 [CASE STUDY OF PNB CUSTOMERS OF GAZIPUR VILLAGE OF HOWRAH SENGUPTA
A STUDY ONAWARENESS AND PERCEPTION TOWARDS CORPORATE SOCTAL
SUDIPTA RESPONSIBILITY INITIATIVES: A SURVEY ON EMPLOYED MALE PERSONNEL OF CHANDREYEE
SENAPATI 191444-21-0093 |GOBINDAPUR, MAJU & SURROUNDINGS SENGUPTA
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STUDENT NUMBER TITLE OF THE PROJECT SUFERVISOR
ROLE OF MARKETING STRATEGY IN BUSINESS , A CASE STUDY OF LEADING TIE AT TH DRINKS [JOYPRAKAST
SUMAN DAS 191444-21-0096  [BRANDS OF INDIA. BISWAS
EXPECTATIONS & IMPACT OF MERGER & ACQUISITION POLICIES ON BANK CUSTOMERS: A |CHANDREYEE
SURESH HAZRA 191444-21-0098 |CASE STUDY OF INDIAN BANK CUSTOMERS OF DAKSHIN HARISHPUR VILLAGE OF HOWRAH |SENGUPTA
ANTNTROSPECTIVE STUDY OF BANK FRAUD AND PREVENTIVE MEASURIS OF UNTON BANK [PARTMAT
SWADHIN PANJA  191444-21-0099 |OF INDIA SENAPATI
RIMJIIIM
TAPAS MAITY 191444-21-0100 [FINANCIAL STATEMENT ANALYSIS OF TOP THREE ? COMPANIES OF INDIA PATRA
CONSUMER AWARENESS & PERCEPTION TOWARDS ONLINE SHOPPING. A SURVEY ON PARIMAL
VICTOR KANRAR 1191444-21-0101 |[STUDENTS OF AMTA & SURROUNDINGS SENAPATI
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